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STRATEGI COMMUNITY RELATIONS PRESTIGE 
MOTORCARS DALAM UPAYA MEMBANGUN  
KESADARAN TERHADAP PENGGUNAAN  
KENDARAAN LISTRIK 
 
 
ABSTRAK 
Oleh: Kevin Setiawan 
 
Prestige Motorcars merupakan importir umum mobil listrik Tesla di Indonesia yang 
sedang menggalakkan semangat akan membangun kesadaran terhadap penggunaan 
mobil listrik di Indonesia dengan membangun hubungan yang baik dengan anggota 
komunitas Tesla Club Indonesia yang merupakan pemilik mobil bermerek Tesla. 
Prestige Motorcars membangun hubungan yang baik dengan pemilik mobil Tesla 
yang tergabung dalam komunitas Tesla Club Indonesia melalui strategi community 
relations agar anggota komunitas bersedia secara sukarela ikut ambil andil dalam 
membangun kesadaran penggunaan kendaraan listrik. Penelitian ini bertujuan untuk 
mengetahui strategi community relations yang dilakukan Prestige Motorcars dalam 
membangun kesadaran terhadap penggunaan kendaraan listrik. Penelitian ini 
merupakan penelitian kualitatif yang bersifat deskriptif dengan menggunakan 
pendekatan metode studi kasus. Strategi community relations Prestige Motorcars 
dianalisa menggunakan three strategies dalam konsep community relations 
Edmund Burke. Sumber data diperoleh dari hasil wawancara mendalam, studi 
pustaka, dan dokumentasi. Hasil dari penelitian ini adalah meskipun Prestige 
Motorcars belum maksimal membangun hubungan yang baik dengan semua 
anggota komunitas Tesla Club Indonesia, tetapi melalui penerapan strategi 
community relations dengan menggunakan pendekatan yang tersegmentasi dalam 
membangun hubungan melibatkan pimpinan tertinggi Prestige Motorcars dalam 
melakukan pendekatan personal, memberikan layanan khusus kepada anggota 
potensial, Prestige Motorcars cukup berhasil membangun kesadaran akan 
penggunaan kendaraan listrik. Hal ini terbukti dari beberapa engagement yang 
didapatkan dari unggahan anggota potensial yang telah dibangun hubungannya 
secara personal dengan Prestige Motorcars di media sosial. 
 
Kata Kunci: Strategi Community Relations, Kesadaran, Prestige Motorcars, 
Hubungan, Tesla Club Indonesia. 
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PRESTIGE MOTORCARS COMMUNITY RELATIONS 
STRATEGY IN EFFORTS TO DEVELOP AWARENESS  
TO USE ELECTRIC VEHICLES 
  
 
ABSTRACT 
By: Kevin Setiawan 
 
Prestige Motorcars is a general importer of Tesla electric cars in Indonesia which 
is encouraging to build awareness of the use of electric cars in Indonesia by 
building good relationships with members of the Tesla Club Indonesia community 
who are owners of Tesla branded cars. Prestige Motorcars builds good 
relationships with Tesla car owners who are members of the Tesla Club Indonesia 
community through a community relations strategy so that community members are 
willing to voluntarily take part in building awareness of the use of electric vehicles. 
This study aims to determine the community relations strategy carried out by 
Prestige Motorcars in building awareness of the use of electric vehicles. This 
research is a descriptive qualitative research using a case study method approach. 
Prestige Motorcars's community relations strategy was analyzed using the three 
strategies in Edmund Burke's community relations concept. Sources of data 
obtained from the results of in-depth interviews, literature studies, and 
documentation. The results of this study are that although Prestige Motorcars has 
not maximally established good relationships with all members of the Tesla Club 
Indonesia community, but through the implementation of community relations 
strategies using a segmented approach to building relationships involves the 
highest leaders of Prestige Motorcars in making personal approaches, providing 
specialized services to a potential member, Prestige Motorcars was quite successful 
in building awareness of the use of electric vehicles. This is evident from the several 
engagements gained from the uploads of potential members who have built 
personal relationships with Prestige Motorcars on social media. 
 
Keywords: Community Relations Strategy, Awareness, Prestige Motorcars, 
Relationships, Tesla Club Indonesia. 
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